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1. EXECUTIVE SUMMARY

The present report describes the website and delineates the motivation behind the concept of
the website, showcases the content of sections and defines the expected impact for the project consortium and
the whole “CIRCUSOL community”.

The CIRCUSOL website is the main Dissemination and Communication tool of the project, which will reflects
news, progresses, advances, the rest of the communicative actions and the generation of results. Therefore, its

design, management, maintenance, and generation of content are key activities.

The website is the Media Hub of CIRCUSOL as well as the meeting place for all stakeholders at the European and
local level, Media outlets and public interested in the project. Campaigns developed online and offline will be
complementary and will aim to attract visitors to the website. It will implement a site dedicated specifically to
professional and stakeholders’ communities at the European, national and local level. The identification of target
audiences of CIRCUSOL project is crucial to customise the messages every different group. According to this
strategy, messages will be shaped and delivered in an effective manner using Digital Marketing strategies: SEO,

contents and Social Media channels will be the three pillars to achieve the best results.
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2. INTRODUCTION

The CIRCUSOL platform has been created to serve as a project content management system. With this aim, the
website provides the following content, following guidelines and recommendations of the European Commission
(EC):

Menu on the header

Search tool.

Access to the CIRCUSOL Social Media profiles: Twitter and LinkedIn and coming soon You Tube (videos), Slide
Share (presentations) and Flickr (galleries of pictures).

Resources and training: CIRCUSOL publications, webinars and courses, related initiatives, literature, Data
Hub (Open access covering EASME programmes) and other useful links.

Media assets: videos, press releases, brand resources and galleries of pictures focused on the Media outlet
and the journalists.

Contact.

Main Menu

Home (access).

Overview (general information about the project): About CIRCUSOL, Why CIRCUSOL, What to expect, Meet
the partners (description of all the organizations members of the consortium), glossary.

Topics and Information about methodology and demo-sites included in the project: second life PV modules,
second-life batteries, design for circularity, circular business innovation toolkits and asset database.

News. Lasts news and progresses made about the project will be told in our “main communication channels”.
Events calendar: description of the events organized within the framework of the project and other events
in which CIRCUSOL will be showcased by the partners or some information and interaction with the
stakeholders will be promoted.

“Join the CIRCUSOL network”. Addressing and contact information to be part of the CIRCUSOL community,

newsletter, contact form and surveys for stakeholders and end-users).

Footer

Coordinator contact.

Appropriate acknowledgment and reference to the funding by European Union’s Horizon 2020 Framework
Programme.

Privacy policy, cookie policy, terms and conditions in compliance with the EU General Data Protection
Regulation (GDPR).

The content of the website will be at disposal of the CIRCUSOL community in English, French, Dutch and
German. In the first phase the content has been developed in English and subsequently, it will be developed

in the other languages.
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3. DISSEMINATION AND COMMUNICATION OBIJECTIVES

CIRCUSOL is going to establish solar power as e spearhead sector to demonstrate a path driven by PSS business
models towards a circular economy in Europe. Through eco-creative approach with end-users and the entire
value chain, CIRCUSOL will develop two main blocks of a circular PSS model: circular product management with
re-use/refurbish/remanufacture (“second-life”) paths in addition to recycling, and value-added new product-
services for residential, commercial and utility end-users. In this sense, the website has a specific section to

promote participation among the stakeholders and end users.

Five large-scale, real-life demonstrators will be set up by CIRCUSOL in these 3 market segments, in 3 European
countries (France, Belgium and Switzerland) to validate market acceptance, business viability and resource
efficiency benefits. An innovative visual identity tat aligns with the spirit of the CIRCUSOL project has been built.

A wide variety of pictures will be integrated to reinforce the main message of CIRCUSOL.

The CIRCUSOL website has been created with specific objectives, which respond to the communication and

dissemination needs of the project.

Among them, the most highlighted are the following:

Maintaining a dynamic website, contents such as news and the calendar of events will be periodically
updated (at least two pieces of news/posts per month). In this way, updating the content will improve
positioning in Google. Likewise, it will be shared through social networks and the newsletter, attracting more
visitors to the website.

The CIRCUSOL website is one of the main communications and dissemination tools of the project. To
maximize the scope of the project, different strategies of digital marketing and ways of attracting will be
established.

SEO — (Search Engine Optimization): the traffic of visits to the CIRCUSOL website will increase progressively
throughout the course of the project thanks to the implementation of strategies oriented to organic traffic,
always considering the keywords identified for it. CIRCUSOL website will be SEO friendly and responds to the
following standards. To generate traffic through search, CIRCUSOL web is focused on keywords like:

Circular economy; Eco innovation; Solar power industry; Energy transition; Refurbish; Maintenance; Resource
efficiency; Product management; Innovation; Second-life; Eco-friendly; Re-use; Added value; Recycle; Cost-
effective; Electricity or Labelling. Also, the content is organized in a logical way and considering the European
guidelines of best practices. This is not only good for SEQ, it also helps visitors to find other related content
easily.

Social networks: through the distribution of content hosted on the CIRCUSOL website on social channels
(news about the project, industry events, infographics, ...). Social Media channels (Twitter, LinkedIn and
YouTube specially) will be able to increase traffic and visits.

Newsletter. A bi-annual newsletter will be distributed between stakeholders and public including
achievements/news of the project that redirect to the website. Newsletters are uploaded as well on the
project in a specific section.

Link building: It will be able to create synergies between the CIRCUSOL website and the partners’ websites
as well as with other relevant agents of the sector (stakeholders), Horizon2020 project in the same field/call

encouraging the exchange of links.
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I 4. TECHNICAL CHARACTERISTICS
I 4.1 FULL RESPONSIVE CONTENT WEBSITE
Responsive web design makes the CIRCUSOL website look good on all devices (desktops, tablets and phones).

The incorporation of the state-of-the-art techniques in design also create a quick and intuitive user experience

browsing the web.

Real benefits of PSS business
models for resource
efficiency in the solar power
sector

ot <

Circular business models
for the
solar power industry

FOLLOWUSON f ¥ O in ?

Figure 1 website frontpage on mobile devices
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4.2 BUILD USING SXCMS
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CUSTOM CONTENT MANAGEMENT SYSTEM (CMS)

This project has a unique usage because it is done with an unusual system. The SXCMS is a content management
system that has been custom made in predominantly PHP with a MySQL database. This content management
system uses several opensource libraries and their biggest part is Symfony 4.

The developers thought that being exposed to other systems before like WordPress, Drupal websites, Jooma
websites, and based on the problems that posed on these websites they chose to anticipate on this in a smart,
economical and flexible way and eventually developed an entirely new system of their own

This new way of working proposes:

The system needs to be able to handle custom demands of the customer without the development period

extending to the extreme.

Everything on the internet is hackable. But to increase safety, all modules are custom made by Sanmax Projects.
We prefer to not use ready-made modules that can be downloaded anywhere. These modules are often made
by hackers or amateurs and often not maintained. The result is that these modules often are leaks that can harm

the website.

A website always needs to work properly. To guarantee a good performance we take all possible issues into
account from the start. Everything needs to work as it should. A lot of systems like WordPress, Joomla o Drupal
are often not made for big custom websites. This does not mean it is not possible, but a constant follow-up on
every update is necessary, as are the capsules that need to be built around the website to guarantee a good
performance. By using a custom-made CMS, we are on top of all that from the beginning and the developers

know where to look immediately in case of any problem.

Finally, the website needs to be easy to use! We build websites that work and that can be easily worked with.
The website needs to be completely customizable and maintainable by the customer concerning the content.

Whether that customer is a small business owner, a governmental service or a doctor, the website always needs
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to be easy to use. Our CMS is developed with usability in mind. This means that it’s dummy proofed for everyone
who can turn on a computer. The modules are set up to avoid mistakes being made, even though you are not a

frequent user.

Changing after 1.5 - 2 years because a certain version is no longer compliant to external connections or server
upgrades? Our CMS has a lifespan of a lot more years and only needs little performance checks and updates now

and then.

4.3 CONNECTION AND DATA EXCHANGE PROTECTED UNDER SSL CERTIFICATE

SSL stands for Secure Sockets Layer is a global standard security technology that enables encrypted
communication between a web browser and a web server. It is utilized by 1million of online businesses and
individuals to decrease the risk of sensitive information (e.g, credit card numbers, usernames, passwords, emails,
etc.) from being stolen or tampered with by hackers and identity thieves. SSL allows for a private “conversation”

just between the two intended parties.

To create this secure connection, an SSL certificate (also referred to as a “digital certificate”) is installed on a web
server and serves two functions:
It authenticates the identity of the website (this guarantees visitors that they’re not on a bogus site).

It encrypts the data that’s being transmitted.

4.4 IMAGES OPTIMIZED FOR BETTER LOAD TIME
Website compression makes it possible to reduce the file size of a web file (like HTML, PHP, CSS and JavaScript

files) to about 30% or less of its original size before these files get sent to the browser of a user.

This compressed file is then served to the browser of the user which in turn decompresses it automatically to
load the full original file in the browser again. Enabling compression is great for improving page speed because
the visitors will need to download much smaller web files as the original ones when browsing web pages, which

speeds up the download process of these files.

4.5 SEO FRIENDLY SITE AND CONTENT
At a fundamental level, an SEO-friendly site is one that allows a search engine to explore and read pages across
the site. Ensuring a search engine can easily crawl and understand the content is the first step to ensuring

CIRCUSOL’s visibility in the search engine result pages.

5. STRUCTURE OF PROJECT WEBSITE
CIRCUSOL’s website is the main online tool to present and disseminate all the results and events under the
framework of the project. It will be regularly updated by ZABALA to provide the latest news with the collaboration

of all the partners, relevant results and breakthroughs.

The website is carefully designed to address the stakeholders in the most effective way, and it is the easiest way

to ensure the visibility of the project for the EU as well as target audiences, consortium, stakeholders and the
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public. The expected outcome using online communication strategies includes many stakeholders being more

aware of the goals of CIRCUSOL and the networking with other similar projects.

CIRCUSOL’s website was designed as an interactive tool for public information and communication among
partners and stakeholders. It will also be a repository for public documents, materials, and useful information
related to the project. It can be continuously improved and updated, in order to maximize the results and share

them the with target audiences.

The structure and design of the website used during the lifetime of CIRCUSOL might be modified to be adapted
to new needs and evolution of the project. This is the CIRCUSOL website structure:

TOP MENU:

Search Resources Media assets Contact

-
I rc u s I Home Overview Topics News Events  Join CIRCUSOL Network

Search Resources Media assets Contact

Search Resources Media assets Contact

-
I rc u s I Home Overview Topics News Events  Join CIRCUSOL Network

5.1 HOME
The homepage is designed to attract the attention of the viewer with the first visual impact. The viewer gets an

overview of the project. The project logo is very visible.
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There are also several call to actions that will be filled in with links to internal pages as chosen:

Join CIRCUSOL network

Figure 5 CIRCUSOL homepage image 1

Circular business models for the
solar power industry

Solar photovoltaic (PV) and electric vehicle (EV) have been two key engines powering the energy transition. As the numbers of PV and EV on
the market rise, resource efficiency is becoming an increasingly critical factor for the long-term success of these sectors. Circular economy

and renewable, clean energy need to go hand in hand, to safeguard a truly sustainable transition towards a low-carbon future.

CIRCUSOL i an Innovation Action project funded by the Horizon 2020 program of the European Commission. CIRCUSOL wants to unleash

the full potential of circular business models, in particular Product-Service Systems (PSS, in delivering real
and economic benefits. By that, CIRCUSOL aims to establish solar power as a spearhead sector in demonstrating a path driven by service-
based businesses towards a circular economy in Europe.

BY 2030...

8 million z million 13 ow 25 Gwh

tons of PV waste old batteries solar power for EU storage capacity for
renewable energy
WILL BE PRODUCED WILL BE REMOVED CAN BE PROVIDED BY CAN BE PROVIDED BY
FROM EV SECOND-LIFE PV SECOND-LIFE
BATTERIES

Figure 6 CIRCUSOL homepage image 2

Upcoming event Latest news

[ 100s- 14108 | enoro
ACADEMY OF MANAGEMENT
CONFERENCE (AOM)

The 2018 Theme asks the question: How can organizations contribute to the

betterment of society through elevating the health and...

PRESS RELEASE CIRCUSOL
VERTRIEBSLEITERTAGUNG ENERGIE CIRCUSOL: Solar power business models towards a circular economy in...

Fokusthemen der...

Would you like to know more?

Join CIRCUSOL Network

Figure 7 homepage image 3
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The partners are shown at the bottom of the homepage with each of their logo that links to their website.
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The reference to Horizon 2020 and the European Commission and the fulfilment with the GDPR is shown on

every page in the footer:

This project has received funding from the European Union's Horizon 2020 research and
innovation programme under grant agreement 776680,
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5.2 THE PROJECT: OVERVIEW

This part is called “Overview” this section distributes itself in different topics:
About CIRCUSOL:
Why CIRCUSOL
What to expect
Meet the partners

Glossary

5.2.1 WHY CIRCUSOL

WHY CIRCUSOL

Solar power is booming. With a total installation of 400 GW by 2017 - a staggering 30% increase from 2016,
solar photovoltaic (PV) currently accounts for about 5% of world's electricity generation capacity. (data from

SolarPower Europe and Bloomberg New Energy Finance).

Electric vehicle (EV) is booming. It is expected that by 2014, one in every three cars on the road will be an EV.

(Bloomberg New Energy Finance)

As the PV and EV markets boom, so will their "waste" output such as decommissioned PV panels and batteries.

How can we make sure that the material aspect of the energy transition will also be sustainable? How

can we avoid creating a new environmental problem while solving an existing one?

Overvlew of global PV panel waste projections, 2016-2050
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5.2.2 WHAT TO EXPECT

Home » In a nutshell » What to expect

WHAT TO EXPECT

CIRCUSOL conceptualizes a service-based, multi-path systemic business model for the solar power sector.
Product ownership remains within the supply chain (left side in the graph) and the end-users (right side in
the graph) pay for the delivered performance/functionality. The circular Product-Service System (PS5)
model consists of two fundamental building blocks: Circular product management in the supply chain,
with multiple paths including re-use and refurbish of PV modules, remanufacture retired EV batteries for
solar power storage, and recycle; AND value-added product-service for the end-user. The product-service
provider is a central link between the two building blocks.

Zircusol

Circular PSS Model = Circular Product Management + Value-added Product-Service

Figure 11 Section in The Project

5.2.3 MEET THE PARTNERS
This section provides a list of all partners taking part in the project linking to their short descriptions and websites.

Every partner is briefly described in terms of research quality and groups participating in CIRCUSOL project.
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Figure 12 Infographic about the consortium
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LUND

UNIVERSITY

5.3 TOPICS

Flemish Institute for Technological
Research (VITO)

VITO is an independent research and technology organisation in the areas of
cleantech and sustainable development, elaborating solutions for the large societal
challenges of today. VITO has over 800 highly-qualified employees who work on
international projects all around the world. This organisation combines
sustainability and transition throughout its research programmes and it's
committed to maximise the valorisation of research results. It's five main research
areas are sustainable materials, sustainable energy, sustainable chemistry,

ble land use and pi health.

VITO is the project Coordinator and leads the "circular business model co-creation”
work package. VITO also contributes to the development of battery certification
protocols and energy user feedback tool.

Lunds Universitet (LUND)

LUND was founded in 1666, is the largest institution of research and higher
education in Scandinavia. It has eight faculties; engineering; science; law; social
sciences; economics; medicine; humanities & theology; performing arts; research
centres and world class research infrastructures. The University is ranked as one of
the top 100 in the world. LU is a research-intensive university with over 5,000
researchers and PhD students with a large portfolio of research projects. The
experience from EU funded research is significant. In Horizon 2020 researchers
participate in more than 100 projects in all areas or research and from the first
framework programme and onwards in more than 1000 projects. In FP7, Lund
University researchers have been involved in more than 300 projects.

LUND leads the "Dissemination, Exploitation and Communication” work
package. LUND's main contributions to the project include the circular business

This submenu is organized in the following sections:

Demostrators.
Second life PV modules.
Second-life batteries.

Design for circularity.

Circular business innovation toolkits.

Asset database.

5.3.1 DEMONSTRATORS

The CIRCUSOL project will focus on 5 multi-scale demo buildings . This section describes each demo building of

the project. In addition, the section will include all the information and characteristics about the demo buildings

that will be developed in Belgium, France and Switzerland.

Copyright info -

16



Market segment

Waasland

Co-housing
Solar service,
Residential

O

SecondSundgrid
Energy management
service, Utility

ScalingPSS
Scaling process,
Residential

CLOVERLEAF (HEUSDEN-ZOLDER, BELGIUM; DEMO LEAD FUTECH).

This demonstrator site is at an existing EV charging facility in Belgium. The facility already has a 2MW PV
installation, provided by FUTECH under Power Purchase Agreement. The demo plans to extend the
performance-based service by adding at least 200 kWh storage capacity with remanufactured EV batteries to
the facility.

The objective is to demonstrate both the economic and technical feasibility of a storage-as-a-service model

using second-life batteries for a commercial end-user.

A / / <5
SECONDSUN4GRID (ST-REMY-DE-MAURIENNE, FRANCE; DEMO LEAD
SOREA)

This demonstrator will build a solar power plant with about 100kWp refurbished PV and 100kWh
remanufactured EV batteries. The solar power plant is planned to be financed as an investment by a

combination of private individuals (possiblv through a crowd funding platform), local authorities and SOREA

Figure 14 Demo sites
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5.3.2 SECOND LIFE PV MODULES

=
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Home » Topics » Second life PV modules

SECOND LIFE PV MODULES

Recycling is the default strategy today for decommissioned PV modules in Europe. However, in the next 10-
15 years, it is estimated that up to 80% of the PV “waste” stream consists of products with premature
failures (IRENA/IEA-PVPS, 2016), such as production defects or damages from transportation and
installation, instead of products reaching the end of their designed technical life. CIRCUSOL partners
estimate that about 2/3 of these PV modules can be repaired or refurbished. Therefore, about 50% of the
PV “waste” can be diverted from the recycling path. In reality, the ratio is likely to be even higher since
decommissioned functional PV modules currently also enter the “waste” stream.

Re-use, repair and refurbish remain rather informal in the PV industry today. These activities are currently
pe by private without any support from the original manufacturers. There is
currently hardly any regulations or standards on the testing, certification and labelling.

CIRCUSOL wants to formalize the re-use, repair and refurbish value chains in the PV industry. The PV supply
chain actors will collaborate and prepare for the first-of-a-kind extension of certification and labelling to second-
life PV modules. The protocols will cover the performance, safety and reliabllity aspects. Credible certifications
will be for trust-building and open up d-life markets. CIRCUSOL will also carry out in-depth
application and market segment analysis for second-life PV modules, and facilitate market adoption with PSS
models.

Go to next topic_or previous topic.

| 5.3.3 SECOND-LIFE BATTERIES

Figure 15 Second life PV modules section

o

Zireusol ot v e |

Home » Topics » Second-ife batteries
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SECOND-LIFE BATTERIES

When batteries retire from EV applications, they often still have 70-80% of capacity. Major car
manufacturers have been investing in technologies to exploit remaining capacity in used EV batteries for

y storage ications such as grid ilization, industrial, and
consumption. Although EV battery re-use in stationary applications seems to offer obvi
and ic op| ies, whether end-of-life EV batteries should be recycled or re-used is still hotly
debated in the ity. Major iers for re-use include:

+ Inferior performance compared to new batteries weakens the business case to use second-life batteries.
+ Price of new batteries are falling rapidly.

CIRCUSOL aims to remove the barriers for second-life EV battery in stationary applications by:

1 jing technical p with battery ng i at
the cell level (developed by SNAM and CEA) can maximize efficiency by identifying and removing weak or
damaged battery cells.

1.

Enhancing market confidence with labelling and certification protocols, and facilitating market adoption with
performance-based PSS models.
Conducting cost and application analysis. Long-term business sustainability of second-life batteries will be

w

assessed

Go to next topic or previous topic.

Figure 16 Second-life batteries section
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5.3.4 DESIGN FOR CIRCULARITY
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» Design for circularity

DESIGN FOR CIRCULARITY

Current PV modules on the market are not designed for cil

easy to di ble, repair,

refurbish and recycle). They cannot be “re-opened” and the only way for recycling is through destructive

p such as shredding. Thei ible design severely limits repair/refurbish potentials, as well as
the recovery of valuable materials.

There are multiple research initiatives in PV eco-design (such as CABRISS and EcoSolar). But despite of the
advancements in technological research, there is currently a clear lack of business incentives for manufacturers

to implement design-for-circularity. Quoting one manufacturer: “Our clients need high quality, long lifetime, low
price and good aesthetics of the solar module. Very rarely, they ask about recycling possibilities of solar module
and other issues related to circularity.”

CIRCUSOL will focus on the economic aspects of design-for-circularity to create business incentives for the
manufacturers. PV manufacturer (Solitek) will work together with recycler (Loser Chemie), Producer
Responsibility Organization (PV Cycle) and research institute (IMEC) to identify how product design can lead to
potential life cycle cost reduction, and how business models can help to align incentives and create business
win-win for circular product designs.

Go to next topic or previous topic.

Figure 17 Design for circularity section

5.3.5 CIRCULAR BUSINESS INNOVATION TOOLKITS

[Search Ql W in  Resources - Media assets - Contact
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Home » Topics » Circular

CIRCULAR BUSINESS INNOVATION TOOLKITS

The academic partners (VITO, Bern University of Applied Sciences, Lund University) will work closely with
the industrial partners to develop generic methodologies and tools for circular business model innovation
and policy analysis, including a circular business model design fi k with ion facilitati
process, circular busi i ion, and an yst imulation model.

These methodologies will be tested by the solar power sector in CIRCUSOL, and then disseminated for broader
use by businesses (other sectors), academia and policy makers, in the format of publications, online tools,
courses and workshops.

Circular Business Model Design and Co-creation Framework. CIRCUSOL will integrate existing business
design approaches from b research com with lished | and economic
assessment methodologies, into a user-friendly Circular Business Model Design framework. A co-creation
process approach will be to integs d perspectives of the stakeholders involved and links
these to the systemic perspective of the CE transition.

Circular Busi peri Pt has originally been developed to create better
customer value propositions in a low resource/ time/ cost way for start-ups. More recently business
experimentation has been suggested and applied to a sustainable business context as a key capability to

develop to toa ble b In CIRCUSOL, novel methods will be developed based on this
recent work to develop Circular Economy business experimentation approaches to accelerate the transition to a
CE.

Ecosystem Simulation Model. The considi of ec when analyzing complex business systems is

increasingly common in the last years. CIRCUSOL will develop an d math ical I model

which accounts for legal, social, and economic drivers and barriers of circular economic business models and

Figure 18 Circular businesses innovation toolkit
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5.3.6 ASSET DATABASE
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ASSET DATABASE

Research shows that information sharing of time durable assets allows each stakeholder to improve their
management of the specific product life cycle phase. A database architecture will be developed in
CIRCUSOL to facilitate d-life usage and end-of-lif of PV modules and batteries. The
database is envisioned to record ing, i ion and usage data of each product, to allow for
easier repair, reuse, refurbishment and recycling at the end of first life. It could also allow for better
connection between market supply and demand of second-life products.

Goto pre

Would you like to know more?

Join CIRCUSOL Network

Figure 19 Asset Database

| 5.4 NEWS

In news section there is an overview page that links to several news items. In this case, a press release.

» Press release CIRCUSOL

Press release CIRCUSOL

CIRCUSOL: Solar power business models towards a 00
circular economy in Europe

This new innovative project will provide systemic circular business solutions applicable in
different sectors supporting the energy transition

The CIRCUSOL project (Circular business models for the solar power industry) is a new European
initiative funded by the Horizon2020 Programme of the European Commission. CIRCUSOL aims
to establish solar power as a spearhead sector to demonstrate a path driven by Product-Service

Figure 20 View of a piece of news

| 5.5 EVENTS

Also, there is another page with al the past and upcoming events. The links will be made with the websites of the

event so that signing up is very easy.

Copyright info - Contract No. 776680 20



|Search QI W in Resources - Media assets - Contact
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Home » Events » 35th EU PVSEC 2018

24/09 - 28/09 Deel deze pagina

35TH EU PVSEC 2018 00000

Conference Programme 2018 - with almost 1,000 high-level presentations from all over the

world, the programme is offering both a world-class overview and in-depth insights to the

latest research in the PV solar energy sector.

The international Conference programme is structured in plenary, oral and visual presentations
and covers the entire range of PV research, technologies and applications, focusing on the latest
scientific, technological and market-related trends.

The abstracts received have been reviewed and scored by the EU PVSEC Scientific Committee
made up of more than 200 renowned PV research and industry experts from the global PV
sector. To guarantee the quality of the programme, each abstract has been scored by three
independent reviewers before the topic organisers met in April 2018 in Brussels to select the

plenary, oral and visual presentations.

“ PREVIOUS NEXT -

Figure 21 View of the events

| 5.6 RESOURCES

Here visitors will find:

= CIRCUSOL publications.

= Webinars and courses.

= Related initiatives.

= Literature.

= Data Hub (Open access covering EASME programmes).

= Other useful links.

RESOURCES

CIRCUSOL WEBINARS AND RELATED

PUBLICATIONS COURSES INITIATIVES

LITERATURE DATA HUB OTHER USEFUL
LINKS

Would you like to know more?

Join CIRCUSOL Network

Figure 22 Resources section

Copyright info - Contract No. 7766380
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5.6.1 CIRCUSOL PUBLICATIONS

[ Search Q I ¥ in Resourcesv Media assets - Contact
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Home » Resources » CIRCUSOL publications

CIRCUSOL PUBLICATIONS

« Initial communication master plan

« Nextin line
« European solar power eco-system state-of-the-art report (expected early 2019)

Would you like to know more?

Join CIRCUSOL Network

Figure 23 Circusol publications space

5.6.2 WEBINARS AND COURSES

ISearch QI ¥ in Resourcesv Media assets - Contact
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Home » Resources » Webinars and courses

WEBINARS AND COURSES

Would you like to know more?

Join CIRCUSOL Network

Figure 24 Webinars and courses training
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5.6.3 RELATED INITIATIVES

I Search

a

Zircusol e oo

¥ in Resourcesv Media assets -

Home » Resources » Related initiatives

5.6.4 LITERATURE

RELATED INITIATIVES

* JRCSOLAR PHOTOVOLTAICS PREPARATORY STUDY: on sustainable product policy instruments for solar
photovoltaic modules, inverters and systems

+ H2020 CABRISS: PV recycling technology and manufacturing using recycled materials.
» H2020 EcoSolar: Ecological manufacturing of PV panels.

» H2020 ELSA: Distributed energy storage solutions using second-life batteries.

Figure 25 Related initiatives section

Zireusol

W in mesourcesv Mediaassets-  Contact

Home Overview Topics ~ News Events _

Home » Resources » Literature

Copyright info - Contract No. 7766380

LITERATURE

* Global Market Outlook 2018-2022, SolarPower Europe, June 2018
« End-of-life

solar photovoltaic Panels, IRENA/IEAPVPS, June 2016
+ EIGHT TYPES OF PRODUCT-SERVICE SYSTEM: EIGHT WAYS TO SUSTAINABILITY? EXPERIENCES FROM
SUSPRONET. A. Tukker, Business Strategy and the Environment, 2004,

Figure 26 Literature references

Contact

T
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5.6.5 DATA HUB

| Search Q | ¥ in Resourcesv Media assets - Contact
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Home » Resources » Data Hub

DATA HUB

+ Open access covering EASME programmes
+ Projects summaries and beneficiaries

* Relevant statistics per topics

» Embeddable to your website

Would you like to know more?

Figure 27 EASME Data Hub

| 5.6.6 OTHER USEFUL LINKS

l Search Q ] ¥ in Resourcesv Media assets - Contact

Zircusol o oo |

Home » Resources » Other useful links

OTHER USEFUL LINKS

+ Circulator: online interactive circular strategy tool

Would you like to know more?

Join CIRCUSOL Network

Figure 28 Other useful links (work in progress)

| 5.7 MEDIA ASSETS
This section consists in different subsections:
= In the Media: Here we will find a press clipping of all the pieces of news released in the media about
CIRCUSOL.
= Videos.
= Pressreleases.
= Brand resources: Documents about the branding and the image used on CIRCUSOL.

= Gallery: Images of the project will be posted here.
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| Search Q | W in Resources - Media assets v Contact
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Home » Media assets

MEDIA ASSETS

Press contact
Susana Garayoa
E » sgarayoa@zabala.es

T+ 434948 198 000 + +34 673 009 336 (Mobile)

IN THE MEDIA VIDEOS PRESS RELEASE

BRAND RESOURCES GALLERY

Figure 29 Media Assets frontpage

5.7.1 IN THE MEDIA

IN THE MEDIA

Circusol - A new research project, focusing on circular
business models for the solar industry

- STEFAN GROESSER

Circusol - Int. Forschungsprojekt
- BERNER FACHHOCHSCHULE

Die BFH macht die Solarbranche fir fir die Zukunft
- BERNER FACHHOCHSCHULE

BFH is getting the solar industry fit for the future
- BERNER FACHHOCHSCHULE

Figure 30 Image of In the media. "Press clipping" of pieces of news

Figure 31 Press clipping on the website
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5.7.2 VIDEOS

W in  Resources - Media assets v Contact
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Home » Media assets » Videos

VIDEOS

Would you like to know more?

Join CIRCUSOL Network

Figure 32 Videos

5.7.3 PRESS RELEASE

S —————
-
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Home » Media assets » Press release

PRESS RELEASE

CIRCUSOL: Solar power business models towards a
circular economy in Europe

This new innovative project will provide ic circular busi i ppli in dif
sectors supporting the energy transition

The CIRCUSOL project (Circular business models for the solar power industry) is a new European initiative funded
by the Horizon2020 Programme of the pean Ca CIRCUSOL aims to establish solar power as a

spearhead sector to demonstrate a path driven by Product-Service System (PSS) business models towards a
circular economy in Europe.

The project has been recently launched in Brussels where members of the CIRCUSOL consortium participated
together in the kick-off meeting. Representatives of the Executive Agency for Small and Medium-sized
Enterprises (EASME) of the European Commission took part in the event, a great opportunity to set up the
basic procedures and the firsts steps for the success of this new initiative.

CIRCUSOL has a total budget of 8,255,590 € and an EU contribution of 7,014,892,76 €. The project will run for
the next four years with 15 org: from7

Solar power generates nearly 4% (and still growing) of Europe’s electricity demand. The strong growth of the
solar photovoltaic (PV) market in Europe is expected to continue. Driven by the national binding 2020

Figure 33 Press releases section
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5.7.4 BRAND RESOURCES
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BRAND RESOURCES

|
BRAND
GUIDE
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Figure 34 Brand resources page

5.7.5 5.5.5 GALLERY OF PICTURES

PR OSSR
Zircusol e ot v oo | R
Home » Media ts » Gallery

GALLERY

KICK-OFF MEETING
BRUSSELS 2018

Would you like to know more?

Join CIRCUSOL Network

Figure 35 Section fot the pictures of events and workshops

I 5.8 CONTACT AND NEWSLETTER

The newsletter that will be sent out bi-annually will also be visible in its own section on the website. It will be a

module on the website for the visitors to inscribe in it. Also, a contact form will be placed here so that it will be

very easy to get in contact with CIRCUSOL, as a public member and as well joining to the CIRCUSOL network.

Copyright info - Contract No. 7766380



Email*
Telephone / Mobile

Question or suggestion*

m e

Copyright info - Contract No. 7766380

Home  Overview -

Toplcs

in Resources - Media assets -

e GRS

Contact us
GENERAL CONTACT

Ke WANG
CIRCUSOL Coordinator

hello@circusol.ey

43214335078
PRESS CONTACT

Susana Garayoa
CIRCUSOL Communication Manager

s

Figure 36 Call to action to stakeholders
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6. MEASURING RESULTS

Each partner will make use of its communication tools and channels, networks and collaboration with the goal
of reach the stakeholders of the project and build the CIRCUSOL community. Monitoring and analytics will be
incorporated on the web and Social Media in CIRCUSOL's digital marketing and communication processes, as a

source of essential information for monitoring key indicators.

Visits to the website will be measured and evaluated with the use of statistics integrated with Google Analytics.
This is the best tool for personalized views and graphs about type of users, geographical procedence, origin of

web traffic, most visited sections, most demanded materials, etc.

Google Analytics gives a wealth of information about CIRCUSOL website performance metrics, but very simply
put, it shows us the following:

How much traffic is coming to the site.

Where the traffic is coming from.

What visitors are doing once they are on the site.

Analytics works by tracking ‘tags’, which are a small piece of JavaScript code that are installed on every page of
the website in order for Analytics to work properly. This data is then collated and shown in a ‘report’ page in the

Google Analytics’ admin interface.

The reports contains these data:

Visits: The total number of visits, including both new and returning visitors. A returning visitor would be
counted twice or more in this number, and so “visits” is a different measurement to “absolute unique visits”.
Page Views: The total number of pages viewed.

Bounce Rate: The percentage of visitors who leave site without viewing a second page, i.e. they click the
‘back’ button, type a new URL, close the window or session time-out (usually 30 minutes). A good bounce
rate is below 20%, 30% is pretty standard, and anywhere over 50% would suggest a close look is needed to
why so many people are leaving the site on first glance.

% New Visits: The percentage of visitors who were new; the difference between this and 100% is the

percentage of returning visitors.

Also, Google Analytics includes an overview of where in the world are the visitors located, languages, as well as

a breakdown of the browsers and platforms they are using.

Other popular applications in this field will be used to combine with the KPI’s in Social Media channels. The
combination of all these tools will allow having a complete view of the evolution in Social Networks, favouring

the definition of improvements due to the analysis in complete reports.

The evolution of the indicators will be revised in the quarterly and the main results of the communication actions
will be reporting in the “Final communication report”, including for instance the following indicators:

Number of visitors to the website.

Number of followers in Social Media Accounts.

Number of newsletter receptors.
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Socio-demographic data studies of the website visitors.
Information requests.

Engagement indicators.

This helps to quantify more precisely the results obtained and define the upcoming milestones which will

improve the quality of the communication.
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